
FAST FASHION

Clothing collections based on the most recent runway shows.

GENERATION X

The demographic of Americans born roughly between 1960 and 1980, who follow the baby-boomer 

generation.

GENERATION Y

The demographic of Americans born from 1980 through the 1990s, who are born to baby boomers and 

follow Generation X.

LOOKBOOK

A collection of photographs that showcase a fashion line for a specific season.

MISSES

A retail clothing segment targeted at fashion-conscious teen girls with relatively high levels of disposable 

income.

RADIO FREQUENCY IDENTIFICATION (RFID)

A technology that tracks products from the time they leave the assembly line to the time they leave the 

store by releasing continuous signals from a chip.

Products and Services

The product segments for the Women's Clothing Stores industry are relatively stable, although 
fluctuations exist due to climate and fashion changes. Retailers are increasingly enhancing their product 
selections to include wider ranges of apparel to capture a larger market set.



Tops

Items that fall into this category include blouses, T-shirts, sweaters and cardigans. This segment accounts 
for an estimated 30.0% of industry revenue in 2016. Most women own more tops than dresses or pants; 
generally, bottoms are more versatile and can be worn with several top combinations. Conversely, tops 
experience wear more quickly because they tend to be made of softer fabric (e.g. denim tops are not 
commonplace). Moreover, tops are generally less expensive than bottoms, which allows women to 
purchase more of them. When discretionary spending on apparel declines, this segment's share of 
revenue increases slightly due to its relative affordability compared with other, higher-priced clothing 
items. Over the past five years, revenue from this segment has remained steady.

Bottoms

Jeans, pants, skirts and shorts constitute the bottoms product category. Growth in one subsegment 
occurs at the expense of another. For example, growth in demand for jeans offsets demand for skirts. 
Over the past five years, the pants segment has grown because more women are opting for jeans for 
office and casual wear. Additionally, the continuous rise of premium denim (i.e. branded denim that offers 
flattering and presumably high-quality characteristics) has caused this segment to expand more rapidly. 
Premium denim tends to carry a higher price to reflect its premium features, which also pushes up the 
segment's revenue. In 2016, IBISWorld estimates that this product segment accounts for 20.3% of 
industry revenue.

Dresses

Dresses account for an estimated 15.5% of revenue in 2016. Demand for this segment is seasonal, 
increasing during warmer months and declining during winter months. Styles for dresses also change with 
fashion trends, which creates an incentive for consumers to buy new ones each year. Still, demand for 
dresses has remained in line with overall industry growth, resulting in this segment's share of revenue 
remaining relatively stable over the five years to 2016.

Outerwear

This product segment consists of jackets, coats and suits. Demand for outerwear is cyclical, rising during 
the winter months and declining during the summer months. It is also regional, with demand in the 
northern parts of the country being stronger for a longer duration of the year due to colder climates. Over 
the past five years, this segment's share of revenue has declined slightly as growth in demand for other 
products has outpaced demand for outerwear. Moreover, the move toward casual work environments 
continues to limit demand for suits and sportscoats. IBISWorld estimates that this segment accounts for 
10.5% of industry revenue in 2016.

All other items

Undergarments – including lingerie, underwear, bras and sleepwear – and active apparel account for a 
combined 8.4% of industry revenue in 2016. The growth of high-end active apparel brands has pushed 
this segment's share of revenue up slightly over the past five years. Other products sold by this industry 
segment include accessories such as scarves and hats, wallets and handbags, and footwear. These 
items are not the primary products of the industry, but accounts for 15.3% of revenue. Revenue from 
miscellaneous goods have increased over the past five years, more operators have attempted to diversify 
their product offering to boost revenue.


