
Executive Summary

The market for the Women's Clothing Stores industry is changing. Largely a result declining mall traffic 
and competition from thriving superstore retailers, revenue is expected to fall at an annualized rate of 
0.9% to $41.8 billion over the five years to 2016. Despite the industry's overall decline, rising disposable 
income and consumer sentiment will boost some specialty and high-end retailers. While price-conscious 
consumers among lower to middle-income households are important to industry sales, the willingness of 
higher-income consumers to spend on luxury clothing and accessories has been the main driver behind 
growth in the five years following the recession.

By definition, this industry only accounts for clothing stores that specialize in women's clothing, which 
excludes many popular family and unisex retailers that also carry women's clothing, but usually at lower 
prices. Therefore, many of the largest industry players are high-end or specialty stores that intend to sell 
to affluent women or niche markets. Many brands within the industry, including Stuart Weitzman, Chico's 
and Boston Proper, are expensive and cater to women above the age of 35. The growth in the number of 
households earning more than $100,000 is expected to have helped a number of major industry players 
outperform low-end retailers that have more customers but less expensive transactions.

In 2016, industry revenue is expected to fall 3.0%. This downward trend is expected to continue over the 
five years to 2021, as revenue reaches an estimated $41.2 billion and declines at an annualized rate of 
0.3% over the period. Industry competition is expected to rise, as more enterprises enter the industry and 
internet sales continue to gain an edge in women's clothing. Many companies that were traditionally 
store-only businesses have responded to external competition by opening online stores that complement 
their brick-and-mortar establishments and attracting more customers through social media. The rise of 
mobile technology is expected to sustain this trend in the future. As consumers experience better financial 
conditions that favor nonessential purchases, revenue growth for a few existing industry players is 
expected to continue.
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Clothing and Accessory Stores Revenue Growth and Outlook

Year Revenue $ million Growth %

2001 42,545.2 0.0

2002 41,676.0 -2.1

2003 42,563.0 2.1

2004 44,459.7 4.5

2005 45,672.1 2.7

2006 46,358.8 1.5

2007 46,938.6 1.3

2008 43,856.3 -6.6

2009 40,805.0 -7.0

2010 42,122.6 3.2

2011 43,839.6 4.1

2012 44,929.1 2.5

2013 44,237.8 -1.5

2014 43,450.8 -1.8

2015 43,148.0 -0.7

2016 41,834.1 -3.1

2017 41,830.9 0.0

2018 41,649.7 -0.4

2019 41,428.8 -0.5

2020 41,312.8 -0.3

2021 41,212.4 -0.3

2022 41,248.4 0.1


