
Executive Summary  

Over the past five years, the Advertising Agencies industry has expanded due to growing corporate profit 
and the proliferation of digital media, which has broadened operators' access to their target audiences. 
For example, mobile advertising expenditure has grown at an average annual rate of 48.1% from 2014 to 
2016, according to data from eMarketer, which bolstered industry revenue. However, not all industry 
trends have been positive over the past five years. As more individuals have accessed media with an 
increasingly wide variety of devices, audiences have become much more fragmented, forcing industry 
operators to get creative in reaching broad audiences as well as paving a way for small niche operators to 
emerge. Following the overall economy, corporate profit and consumer spending both rebounded in the 
past five years, leading consumers of advertising services to be in better financial positions. In the five
years to 2016, industry revenue is expected to grow at an annualized rate of 3.3% to $42.7 billion, 
including 1.9% growth in 2016.

With the rebounding economy and corporate profit increasing at an annualized rate of 1.9% in the five 
years to 2016, businesses are able to allocate more funds toward marketing. As advertising agencies 
have increasingly adopted new pricing models to attract clients, profit is expected to rise from 6.5% of 
industry revenue in 2011 to 7.7% in 2016. These models include performance-based pricing, which 
measures the number of consumer views via digital advertising.

As companies learn how to further benefit from the growth of digital platforms, clients will seek integrated 
marketing solutions that combine multiple media platforms, resulting in more demand for industry 
services. Cross-platform advertising has posed as an arduous task for advertisers, due to hurdles related 
to securing methodology and metrics for cross-platform analysis. Therefore, as consumers are further 
fragmented over different forms of media, more advertising agencies will attempt to harness cross-
platform potential over the next five years. With this new growth potential, industry revenue is forecasted 
to grow at an annualized rate of 2.4% to $48.1 billion in the five years to 2021.
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Advertising and Marketing Revenue Growth and Outlook

Year Revenue $ million Growth %

2005 33,421.5 0.0

2006 35,367.5 5.8

2007 37,743.4 6.7

2008 37,542.6 -0.5

2009 34,986.6 -6.8

2010 36,512.6 4.4

2011 36,347.5 -0.5

2012 39,858.3 9.7

2013 40,176.8 0.8

2014 41,784.2 4.0

2015 41,901.5 0.3

2016 42,705.5 1.9

2017 43,616.0 2.1

2018 44,718.5 2.5

2019 45,627.2 2.0

2020 46,724.5 2.4

2021 48,116.0 3.0

2022 49,549.7 3.0


